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The media environment has changed significantly during 
the last two decades. These changes have affected both the 
theory and practice of all areas of communication. During 
the past few years, fast changes in the media landscape 
due to new technologies have allowed people to interact 
and share information through social media that were 
non-existent before. Social media has become part of 
the fabric of communication between individuals. Social 
media platforms are used daily among users as a source 
of news and information, which satisfy their needs for 
self-expression, discussions, entertainment, and keeping 
contact with groups (Ahammad and Al Muktadir , 2022; 
Larson and  Acheaw, 2015; Khan 2017; Phua et al., 2017; 
Tal, 2022). 
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Social media facilitates an individuals’ ability to rapidly access information especially 
during the crisis time. According to a recent Pew survey (2020), more than eight-in-ten 
Americans (86%) get news and information from social media. A huge and growing 
volume of literature has documented the extent to which social media has made it easier 
for individuals in both democratic societies, non- democratic or transitional societies 
to obtain news and information. The numerous popularity and attractiveness of social 
media has encouraged many media scholars (e.g., Frey, et al., 202; Tal L. 2022; Uslu, & 
Durak, 2022; Zhang, & Zhong, 2020) to pay attention and investigate the effects, uses, 
dependency, and engagement in social media. 	

Media Dependency Theory
Media dependency theory (MDT), which provides this study’s theoretical framework, 

was developed in the mid-1970s. Rokeach and DeFluer (1976) began from the hypothesis 
that before one can understand the cognitive, effective, or behavioral aspects of 
individuals’ social realities engendered by mass communication information, one must 
first understand the relationship among publics, the media, and society. In other words, 
by viewing the mass media as an information system, it employs a multi-level framework 
to clarify the interrelationship between persons, media system and societal system. This 
theory illustrates the relationship between the media system, the public and the political 
and societal system on the macro level and between the media and individuals on the 
micro level (Zhang, X., Zhong, 2020). Hence, the theory provides an integrated view 
of how people interact with the media on which they depend on. These collaborative 
relationships effect in either a decrease or increase in media dependency. Numerous 
factors contribute to media dependencies, such as media effects and individuals’ media 
desires. Ball-Rokeach & DeFleur (1976) assured that dependency theory appeared in 
response to limited-effects models of mass communication. The theory suggests that 
individuals have three main objectives when using media: understanding, orientation, 
and play. Consequently, people tend to develop relationships with media that transmit 
information to the public and provide them with a variety of benefits and opportunities 
to understand their environment, especially in the absence of stability due to the 
conflicts, and the desire for change or in the event of crises (Grant, &Meadows, 2020). 
According to Ball-Rokeach (1998), the more persons’ needs are fulfilled by media, 
the more they rely on mass media to meet those requests. Moreover, Groshek (2011) 
confirmed that media effects become stronger, and individuals depend heavily on the 
media in unstable, uncertain, ambiguous environments and during crises. Furthermore, 
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as Nabi & Oliver, (2009) point out in times of crisis and ambiguity, people actively seek 
for information that is necessary to reduce their anxiety and face the situation around 
them. People experience ambiguity when they lack sufficient information to understand 
social conflicts, new environment threats and increased social changes. A growing bulk 
of media dependency studies have shown a positive correlation between perceived 
threats and the dependency on media for information. For these reasons, The Media 
dependency theory is the most appropriate theory to build this study on. As the current 
study investigates the extent to which Egyptian expatriates in the UAE rely on social 
media to receive news and information during the Ethiopian dam crisis. 

Background on the Ethiopian Dam Crisis
In April 2011, the Ethiopian side announced the construction of the dam under the 

delicate conditions characterized by the imbalance following the January 25th, 2011, 
revolution in Egypt. The Ethiopian Prime Minister proposed the formation of a joint 
tripartite technical committee, including the water ministers of the three countries, to 
meet and examine the issue of the dams in all its aspects and to reach a common vision 
and an agreement that would be a satisfactory formula for all parties. Egypt has been 
part of more than 25 rounds of talks and negotiations pertinent to the construction 
technicalities of the Ethiopian dam, but no progress has been achieved. Since May 2011, 
Cairo has voiced its concern over how the dam can decrease the country’s annual share 
of Nile water (El-Tawil, N. 2018). Egypt’s average water per-capita is expected to drop 
from 663 cubic meters per year to 582 cubic meters by 2025 El-Tawil (2018). On April 6, 
2021, the last round of negotiations that took place in Kinshasa by the delegations of the 
three countries (Egypt, Sudan, and Ethiopia) failed. On September 15, 2021, the Security 
Council issued a presidential statement approved by all 15 council members affirming 
that negotiations should resume at the invitation of the African Union’s chairperson 
“to finalize expeditiously the text of mutually acceptable and binding agreement on the 
filling and operation of the (dam) within a reasonable time frame.” 

Literature Review
This review of literature will focus initially on research that examines the role of the 

media during the Ethiopian dam crisis and studies that investigate the use of social 
media in crises. Several scholars attempted to understand and investigate the role of 
media in shaping knowledge, attitudes, and practice of the public towards the Ethiopian 
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dam crisis (Hamed, 2021; Hassan, M., and Rifai, A., 2020; Marzouk, 2017; Youssef,  
2022,). For instance, Hamed (2021) examined the  role of social media  in shaping the 
knowledge and attitudes of the Egyptian public towards the Ethiopian dam crisis. The 
findings indicated an increase in the number of respondents interested in the Ethiopian 
dam crisis on social media. Moreover, the most important objectives of the Egyptian 
public was to know the position of the Egyptian government and the developments of 
the Ethiopian dam crisis. The findings also confirmed that the cognitive effects of relying 
on social media came first, then the emotional effects, and finally the behavioral effects. 

In their influential study, the Caricature Treatment to the Ethiopian dam crisis in the 
Egyptian Newspapers, Hassan, M., and Rifai, A. (2020) studied the Caricature treatment 
to the Ethiopian dam crisis in three Egyptian Newspapers ( AL Aharam- AL Wafed - 
EL Massri EL Youm) from January 2011 to January 2020. The most important findings 
of the study were the diversity of topics covered in caricatures about the Ethiopian 
dam crisis. The most important topics were the diplomatic solutions to the crisis- the 
situation of the Egyptian, Sudanese, and Ethiopian government- the bad effects of 
building the Dam on Egypt- the building stages of the Dam, disagreement treaties of 
Ethiopia and the negotiations’ failure around the Dam. Moreover, the results confirmed 
that Egypt’s position came as an effective force during the negotiations in AL Ahram 
newspaper (36.1% ), while in EL Massy EL Yuom newspaper, Egypt came as an effective 
force at  (35.5%) and in EL Wafad newspaper, Egypt’s position was the effective force in 
the negotiations at  ( 34.9%).

 On the other hand, Kassem (2020) investigated the public attitudes towards the 
credibility of traditional and new media towards the Ethiopian dam crisis. Results 
showed that there is a significant correlation between the use of both television channels 
and social media and the public’s attitudes towards the credibility of these channels, 
as a source of information on the Ethiopian dam crisis. El-Tawil, (2018) examined 
the framing of crises threatening the security and welfare of Egypt embodied in the 
ongoing terrorism and the construction of the  Ethiopian dam crisis, that will drastically 
decrease the country’s water share. Moreover, the study investigates the content of the 
top nine political Facebook pages in Egypt in terms of number of followers, tweets with 
significant hashtags to the time frame, and op-eds on Ethiopian dam crisis in online 
Arabic-language state-owned, privately-owned, and partisan newspapers. Results 
showed that the most dominant frames when tackling Ethiopian dam crises are conflict, 
causal interpretation, and problem definition, while stereotypical frames and rumors 
did not exceed 25 percent and 20 percent respectively in any of the samples derived 
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from each source on each topic. Mohammed, A., & Ferraris, A. (2021) examined the 
factors influencing user participation in social media during the COVID-19 pandemic in 
Saudi Arabia. The study found that attitude perceived behavioral control and subjective 
norm affect Twitter users’ active participation significantly within the context of a 
time of crisis. Moreover, Cato, at al., (2021) analyzed the usage of Twitter, Facebook, 
and Instagram. The findings showed that while users are more likely to keep social 
distancing practices, they are also more likely to take measures whose reliability is not 
scientifically confirmed. Additionally, results suggested that it has both bright and dark 
sides, although previous studies reflected the negative effects of social media.    

In a descriptive study Al- Dahmasi, F., ( 2019) examined whether the Saudi youth 
relies on social media to receive news and information during the Operation Decisive 
Storm, the causes of this reliance, its motives and the cognitive, affective and behavioral 
impacts of youth reliance on social media. The findings confirmed the existence of Saudi 
youth dependency on these networks to get news and information. Mohamed (2017), 
investigated how public relations practitioners use social media tools during times of 
crisis. The study also examined public relations practitioners’ perceptions and attitudes 
towards using social media during crises. A random sample of 160 PR practitioners 
were selected from different public and private organizations in the UAE. The results in-
dicated that PR practitioners are active and heavy social media users in their organiza-
tions during crises. Ibrahim’s (2016) study on Egyptian university youth’s dependency 
on social media as a source of news, confirmed that the largest percentage of university 
youth prefer to follow the news via social networking sites (87.5%). Regarding the rea-
sons for the youth’s dependency on social media, the results of the study confirmed that 
(77%) of university youth depend on social media sites as their main source of news 
because they are quick to cover events. In a study conducted by Abu Salim (2015) on 
the extent to which Jordanian university students rely on social media to obtain infor-
mation and news, the results confirmed that  (98%) of Jordanian university students 
use social media. Regarding the most important sources that students rely on to obtain 
news and information, the study stated  that social media networks came first with a 
percentage (48%) in providing students with information and news. While “electronic 
news networks” came in second place (30%). As for satellite channels, it came in third 
place (17%). The rest including newspapers and radio, came in fourth and fifth places, 
with a ratio of (2%) and (1%), respectively. As for Salah’s (2015) study which sought 
to identify Palestinian university students’ use of social networks and the gratifications 
obtained from them. In addition to investigating the most important networks used by 
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university students and the extent of their dependency on them in obtaining informa-
tion. The most important results of this study were that about 89.7% use social media 
networks. Results also revealed that the most important social media respondents re-
lied on were: Facebook 95.4% , YouTube came in second at 59.4% and Google Plus came 
third at 28.86%. In his study on the reliance of university students in Gaza on websites 
to acquire information about the Palestinian refugee issue, Morgan (2015) emphasized 
that websites were at the forefront of the sources that the respondents rely on to gain 
information about the Palestinian refugee issue. While television channels came in third 
place as a source of information. The results of the study also indicated that the most 
important motive for the respondents to follow up on these sites is to obtain more de-
tails about the refugee issue. Another study by Barbakh, (2015), on the dependency 
of the Palestinian political elite on social networks as a source of information during 
the Israeli aggression on Gaza 2015, the results found that social media came at the 
forefront on which the respondents relied as a primary source78.66% . The results of 
the study also indicated that obtaining news and information was one of the most im-
portant reasons for the sample members’ reliance on social media, at a rate of 76.22%. 

In the same direction, Al-Barghouth (2014), conducted a study on the extent to 
which Palestinian youth depend on social networks to obtain information in times of 
crises. The results of the study confirmed that social networks were at the forefront of 
the sources that Palestinian youth depend on in obtaining information during crisis. 
Facebook was the main social media platform Palestinian youth depend on (93%), 
followed by YouTube at (31.5%). Hassanein (2014), conducted a study on the role of 
Facebook in providing university youth with information about corruption issues within 
Egyptian society from January 2013 to March 2013. The study, which was applied to a 
sample of 355 respondents, concluded that Facebook is the first source of information 
respondents go to when obtaining information on corruption issues in Egypt. The 
study also confirmed the existence of a significant correlation between the increased 
dependency of university youth on Facebook as a source of information and their access 
to information about corruption issues in Egypt. The study, which was applied to a 
sample of 355 respondents, concluded that Facebook is the platform which is used as a 
first source of information for respondents, when obtaining information on corruption 
issues in Egypt. In a study about the extent to which Jordanian university students 
rely on websites to seekinformation on political issues, Khalifa (2014), concluded that 
websites play a vital role in forming political awareness among students. The findings 
also indicated that electronic websites did not contribute to increasing students’ desire 
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to join political parties. Adkisson (2013) investigated how traditional and social media 
are useful during weather-related crisis situations. The study was mainly concerned 
about African Americans with relatively higher income and educational levels. The 
results confirmed that respondents relied more on traditional media for receiving 
information during weather-related crises. Most participants considered television 
and radio to be effective communication tools during hurricanes. Similarly, in her 
study on Egyptian university youth’s reliance on Facebook as a source of information 
during the 2012 Egyptian presidential elections, Al-Mohammadi (2012) confirmed that 
Facebook is one of the most important sources that university students rely on to obtain 
information during the presidential elections. Facebook came in second place among 
the most important sources that respondents relied on to obtain information, while 
television ranked first, and newspapers ranked third place. In his study, Lee (2012) 
investigated the impact of YouTube in supporting emotional expressions following the 
death of Michael Jackson. The study analyzed YouTube video content and showed that 
people relied on YouTube to meet a cluster of needs; YouTube considerably helped users 
express their feelings such as feeling sad. Moreover, other YouTube users expressed a 
positive feeling about his music and its impact on society. 

Significance of the Study
Many questions lead to the interest in this study. 

1. There is a lack of studies conducted on the sources of news and information that 
Egyptian expatriates in the UAE rely on regarding national issues in Egypt, the current 
study seeks to identify the extent to which Egyptian expatriates in the UAE rely on social 
media to obtain news and information on the Ethiopian dam crisis. 
2. The lack of media studies conducted on African issues despite the influence of Afri-
ca on the International today. Therefore, this study is important in understanding and 
gaining a greater insight into this crisis. 
3. This study is an attempt to enrich the studies conducted on an important segment of 
Egyptian society, which is the “Egyptian expatriates”. It is a segment whose role and ex-
tent of influence on Egyptian society politically and economically cannot be overlooked, 
especially after the January 25th revolution. 
4.  Egyptian expatriates play an important and influential role regarding many issues, 
and their role in recent years is no less than the role that the citizen plays at home. 
Hence, it is necessary to know the most important sources that these communities de-
pend on to obtain news and information. 
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The Objectives of the Study 
The aim of this study is to analyze the extent to which Egyptian expatriates in the UAE 

rely on social media during the Ethiopian Dam crisis. The study was directed by the four 
following sub-objectives:
1. Identify the extent to which Egyptian expatriates in the UAE are exposed to social 
media when obtaining information about the Ethiopian Dam crisis.
2. Identify the reasons related to the dependence of Egyptian expatriates in the UAE on 
social media to obtain information about the Ethiopian Dam crisis.
3. Identify the patterns of exposure of Egyptian expatriates in the UAE when obtaining 
information from social media during the Ethiopian Dam crisis.
4. Identify the most important social media platforms Egyptian expatriates in UAE de-
pend on when obtaining information on the Ethiopian dam crisis.
5. Identify the impact of social media on forming the attitudes of Egyptian expatriates in 
the UAE towards the Ethiopian dam crisis.
6. Identify the extent of the cognitive, emotional, and behavioral influences associated 
with depending on the media in relation to the Ethiopian Dam crisis.

Research Questions
This Study seeks to answer the following questions: 

1. To what extent are Egyptian expatriates in the UAE exposed to social media when 
obtaining information on the Ethiopian dam crisis?
2. What are the patterns of exposure of Egyptian expatriates in the UAE when obtaining 
information from social media on the Ethiopian dam crisis?
3. What are the reasons for the dependency of Egyptian expatriates in the UAE on social 
media to obtain information on the Ethiopian dam crisis?
4. What are the most important social media platforms that Egyptian expatriates in the 
UAE rely on to obtain information about the Ethiopian dam crisis?
5. What are the motives behind Egyptian expatriates’ reliance on social media when 
obtaining information about the Ethiopian dam crisis?
6. How confident are the respondents in the information provided by social media on 
the crisis?



10
Arab Journal of Media & Communication Research

39 (Ooctober/December ) 2022

Research Design
Determining the research method is one of the most critical decisions a researcher 

can make. Buckley (2007) asserts that choosing the most suitable research method 
improves any study. The quantitative approach was applied for data collection. The study 
includes a survey of a sample of the Egyptian expatriates in the United Arab Emirates, 
with the aim of identifying the extent to which members of the sample depend on the 
social media to obtain news and information about the Ethiopian dam crisis.

Sample Society 
The most important decision in this research was the decision on the selection of 

sample research (McQueen and Knuessen, 2006). A systematic random sample of 200 
Egyptians (expatriates) residing in the UAE was chosen for this study. The sample 
was selected through a network of acquaintances and friends of Egyptians residing 
and working in the United Arab Emirates. The researcher resorted to this method due 
to the difficulty of selecting the population by probabilistic sampling method due to 
geographical dispersion and heterogeneity of the sample of the study population.

Findings 
My concern here is to discover the most important source that respondents get their 

news information from about the current affairs. 

Table 1: Highest ranked media sources for news about the Ethiopian dam crisis

` Social Media TV Newspapers Online   
Newspapers

Radio

N % N % N % N % N %

Always 177 88.5 120 60 60 30 170 85 30 15

Sometimes 20 10 50 25 30 15 25 12.5 30 15

Rarely 3 1.5 30 15 110 55 5 2.5 140 70

Total 200 100 200 100 200 100 200 100 200 100

Multiple choice n= (200)

As shown in table 1, there were differences in the number of respondents who use 
social media versus traditional media to obtain news and information about current 
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affairs. Results show that most of the respondents use social media more than 
traditional media. More than 88% of the respondents stated that they “always” use 
social media, 10%  “sometimes” and less than 2% “rarely”. In terms of traditional media, 
the percentage of respondents who use newspapers always were 30%, whereas those 
who use it sometimes were 15% and those who use newspapers rarely, to get news and 
information about current affairs were 55 %. These findings show that online social 
networks have become a mainstream social phenomenon used by everyone, especially 
young adults. These results agree with previous studies (e.g., Almahmoud, M., 2021; 
Mohamed, 2017; Rashidi, Y.,2021).

Social Media Use and Exposure 

Figure 1 

Figure 1 shows that all respondents use social media or have a social media account. 
To understand the level of exposure to social media; respondents were asked how often 
they use social media ranging from “never,” “rarely,” “sometimes,” “often,” and “always.” 
The findings confirmed  that more than two thirds (69.5%) of the participants “always” 
use social media to get information. Twenty five percent/25% of the respondents use 
social media “often”, and 4% reported to “sometimes” use social media. These results 
agree with several studies that have been carried out in the UAE and other countries 
(Mohamed, 2017; Robinson, Zeng, & Holbert, 2018).
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Participants’ Patterns of Social Media Use

Figure 2: Preferred social media platforms sources to access news about the Ethiopian dam crisis

Multiple choice n= (200)

Figure (2) illustrates how often participants use different social media platforms as 
a source of  news and information about  the Ethiopian dam crisis. About more  than 
two thirds of the respondents (76.2 %) say they get news regularly on Facebook, while 
about more than half of the respondents (%51) say they regularly get news on YouTube. 
A little under half (48%) of the respondents say they get news regularly on WhatsApp. 
44.7 % say they regularly get news on Twitter. Instagram  and Snapshat are regular 
news sources for 38% and 13% of the respondents , respectively. These findings agree 
with the findings of many previous studies (e.g., Ahammad H., and Al Muktadir M., 
2022; Tal L., 2022; Salem, F. 2017). Most of the previous studies have confirmed  that 
Facebook is the most popular and top-rated SMS world-wide. Additionally, Facebook 
continues to be the biggest social networking site in terms of its worldwide reach. In 
terms of effective users, Facebook is the top social network platform. This is due to 
the speed of their coverage of events at any time, in addition to the interaction that 
occurs between these online platforms and the respondents, which gives them the 
opportunity to express their views. Unlike other means, such as satellite news channels, 
that determine the times for presenting news and information. The results also indicate 
a decline in reliance on traditional media as a source of information. This can be 
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explained considering the growing reliance on new media to stay updated with events 
during times of crisis and to stay updated with their developments.

Table 2: The level of dependence on social media to get news 
and  information about the Ethiopian dam crisis.

Degree of dependency Repetition %

I depend on it to a high degree 77 38.5

I depend on it very much 60 30

I depend on it at an average degree 33 16.5

I depend on it at a low degree 25 12.5

I depend on it at a very low degree 5 2.5

Total 200 100

From Table 2, it can be seen that, the percentage of respondents who depend on 
social media to obtain information about the Ethiopian dam crisis at a high degree 
was 68.5%, while the percentage of those who depend on social media at an average 
degree was 16.5%. Additionally, 12.5% reported to depend on it at a low degree. Finally, 
those who depend on social media at a very low degree were 2.5%. It is evident from 
previous results, that the respondents’ dependency on social media to obtain news and 
information about the Ethiopian dam crisis was high. This may be because social media 
is characterized by speed in reporting and following up with an event. It also gives the 
respondents the opportunity to interact and express their various opinions, which is not 
available in traditional media. These results agree with the findings of several previous 
studies. For example, in his study Abu Salim (2015) showed that 98% of Jordanians 
depend on social media. Similarly, these findings agree with many previous studies such 
as Al- Barghouth (2014), and Abu Salim (2015). The results of most of these studies 
confirmed that participants rely on social media, as a primary source of information 
and news during crises.

Level of Trust
As Table 3 shows, more than two thirds of respondents (82.5%) trust the information 

they obtain from social media about the Ethiopian dam crisis. While 14%  of respondents 
confirmed that they do not trust the information provided by social media, and 3.5%  of 
respondents confirmed that they never trust the information they obtain from social 
media about the Ethiopian dam crisis. These results are consistent with the findings of 



14
Arab Journal of Media & Communication Research

39 (Ooctober/December ) 2022

several studies conducted in the Arab countries, for example the results are consistent 
with the study of Abdullah (2014), about  the dependency of the Palestinian  political  
elite on social media networks as a source of information  during  the Israeli aggression 
on Gaza in 2014,  that showed that 8.5% trust the information provided by social media 
to a very high degree. (39.0%) trust at a high degree, (47.0%) trust at an average degree, 
(4.3%) trust at a low degree, and (1.2%) trust at a very low degree. Additionally, Al-
Barghouth (2014), confirmed that the respondents trust the information presented on 
social media to a moderate degree, especially in times of crisis.

Table3:  The extent of the respondents’ trust on social media

Extent of belief Repetition %

 I strongly trust it. 66 33

I trust it. 54 27

I trust it at an average degree. 45 22.5

I don’t trust it. 28 14

I never trust it. 7 3.5

Total 200 100

Table 4: The extent of the contribution of social media in providing the respondents with news and 
information about the Ethiopian dam crisis.

Extent of the contribution Repetition %

Social media contributed to a very large extent 90 45

Social media contributed a lot 64 32

Social media contributed to an average degree 30 15

Social media contributed poorly 10 5

Social media did not contribute at all 6 3

Total 200 100

Table 4 clearly demonstrates, that 45% of respondents confirmed that social media 
has contributed to a very large extent in providing them with news and information 
about the Ethiopian dam crisis while 32% of respondents indicated that social media 
has contributed significantly to providing them with information about the Ethiopian 
dam crisis. Moreover, 15%  of the respondents indicated that they contributed to a 
moderate (average) degree in providing them with information while the percentage 
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(5%) of the respondents indicated that social media contributed to a weak (poor) 
degree in providing them with information. Finally, 3% of the respondents asserted 
that social media did not contribute at all in providing them with information about the 
Ethiopian dam crisis. The results showed that social media has contributed significantly 
to providing Egyptian Expatriates in the UAE with information about the Ethiopian dam 
crisis. These results are consistent with the results of Table (2), which shows that the 
percentage of respondents relying on social media as a source of information on the 
Ethiopian dam crisis was high. This confirms that social media contributed to a high 
degree in providing the respondents with information about the crisis.

Table 5: Reasons for relying on social media as a source of news and information about the 
Ethiopian dam crisis

Reasons Repetition %

Presenting the topic in an easy and simple language. 115 57.5

 Rapid coverage of news. 122 61

 Continuous follow-up of the event and the coverage of all that is new and
related to the Ethiopian dam crisis 110 55

 It allowed me to obtain an enormous amount of information about the
Ethiopian dam crisis 40 20

It is considered distinct in comparison to traditional media. 70 35

Allow more room for freedom of expression. 55 27.5

An interactive medium that allows communication with others. 110 55

Its ability to influence events. 50 25

Provide me with multiple views about the Ethiopian dam crisis 90 45

Provide me with detailed information about the Ethiopian dam crisis 118 59

It provides comprehensive coverage about the Ethiopian dam crisis 117 58.5

 Because it is my preferred source  of obtaining news and information on
the Ethiopian dam crisis 100 50

It offers various perspectives from experts I trust. 112 56

Because it does not belong to an official government agency. 110 55

It offers views consistent with my views  towards  the Ethiopian dam crisis 80 40

It  allows me to interact with others about the Ethiopian dam crisis 120 60

Multiple choiceN= (200)
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The data obtained from table 5 confirmed that 61% of the respondents asserted that 
“the rapid coverage of news”. is the first reason for their dependence on social media. 
While 60% of the respondents considered that the second reason for their reliance on 
social media networks is “it  allows me to interact with others about the Ethiopian dam 
crisis” “Provide me with detailed information about the Ethiopian dam crisis” came 
third with a percentage 59%. “It provides comprehensive coverage about the Ethiopian 
dam crisis” ranked fourth with a percentage 58.5%.

Table 6: The methods used (the nature of participation) through social media to obtain news 
information about the Ethiopian dam crisis

Types N % Ranking

Share and open comments with the public. 170 85 1

Fast SMS. 68 34 4

Send some news. 56 28 7

Follow up on news groups. 85 42.5 3

Written conversation via chat and comments. 110 55 2

Upload audio and video files on the topic. 58 29 6

Post a comment on news. 62 31 5

Others. 26 13 8

Multiple choice n= (200)

It is clear from the presentation of the previous results that participation and open 
comments with the public, were among the most prominent communication method 
that the participants relied on to obtain news and information about the Ethiopian 
dam crisis. This result is consistent with the findings of Abdullah’s study (2014), which 
concluded that written conversation about chatting methods and comments was one 
of the most common communication methods and tools used by the participants in 
communicating with others through social networks .

Table 7: Favorite media items to follow on social media about the Ethiopian dam crisis

Reasons N %

Participate in comments and open discussions with the public 80 40

 News reports that are concerned with clarifying the facts about
the crisis. 95 47.5

Official comments about the Ethiopian dam crisis. 55 27.5
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Specialized studies and research on the Ethiopian dam crisis 60 30

Quick news about the developments of the Ethiopian dam crisis 135 67.5

News stories about the Ethiopian dam crisis. 66 33

In-depth analyzes by experts and specialists on the crisis. 110 55

Multiple choice n= (200)

From Table 7, it was found out that the respondents were fully aware of everything 
that is reported and updated on social networks, including quick news, in-depth 
analyzes, news reports, open participation, and comments with the public in order to 
follow developments on the issue of the Ethiopian dam crisis, and to remain fully aware 
of the developments of the issue.

Attitudes of respondents towards social media coverage of the Ethiopian dam 
crisis

To determine the attitudes of respondents regarding social media coverage of the 
Ethiopian dam crisis, this researcher used a 3-point Likert scale ranging from agree, 
disagree, and neutral. Participants were asked “please state whether you agree, 
disagree, neutral” with each statement. Table 8 shows that the phrase “social media 
was my first source for obtaining information and news about the Ethiopian dam crisis” 
as one of the phrases that clarify the respondents’ attitudes regarding the coverage of 
social media towards the crisis.  The percentage of those who agreed was 70% , the 
percentage of those neutral was 31%  and the percentage of those who disagree was 
(4%). Furthermore, the results indicated that “social media has contributed to increase 
the understanding of the Ethiopian dam crisis “ as one of the phrases that clarifies the 
respondents’ attitudes regarding the coverage of social media towards the Ethiopian 
dam crisis. 

This came in second place where the percentage of those who agree was 57.5%, the 
percentage of those who were neutral was 42.5%, and the percentage of those who 
disagree was 5.5%. Moreover, the phrase “social media has contributed to increase my 
interest in the crisis” came as one of the phrases that clarifies the respondents’ attitudes 
about the coverage of social media of the Ethiopian dam crisis this phrase came in the 
third place, where the percentage of those who agree was 55.%, the percentage of those 
neutral was 37.5.%, and the percentage of those who disagree was (7.5%). The phrase “ 
my follow-up to social media during the crisis contributed to an increase in my interest 
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in the national issues” came in the fourth place, where the percentage of those who 
agree was (52.5%), the percentage of neutral was (40%), and the percentage of those 
who disagree was (7.5%). 

Additionally, the phrase “social media has created a public opinion that supports 
both the Egyptian government and the Egyptian diplomacy in the international 
community” came in the fifth order, where the percentage of those who agree was 
(51 %), the percentage of neutral (46%), and the percentage of those who disagree 
was (3%). Additionally, the phrase “social media gave me the opportunity to freely 
express my opinions about the Ethiopian dam crisis” came in the sixth order, where 
the percentage of those who agree was (49.5 %), the percentage of neutral was (44%), 
and the percentage of those who disagree was (6.5%). Finally, the phrase “my use of 
social media has increased due to the crisis” came in the seventh order, where the 
percentage of those who agree was (48.5 %), the percentage of neutral was (43%), and 
the percentage of those who disagree was (6.5%)

Table 8: Attitudes of respondents regarding social media coverage of the Ethiopian dam crisis

Agree Neutral Disagree

N % N % N %

 Social media has contributed to increase
 the understanding of the Ethiopian dam
crisis

115 57.5 85 42.5 11 5.5

 Social media  was my first source for
 obtaining information and news about the
Ethiopian dam crisis

140 70 62 31 8 4

Social media has increased my interest in 
the Ethiopian dam crisis 110 55 75 37.5 15 7.5

 Social media has created a public
 opinion that supports both the Egyptian
 government and the Egyptian diplomacy
     in the international community

102 51 92 46 6 3

 My follow-up to social media during the
 crisis contributed to an increase in my
     interest in national issues

105 52.5 80 40 15 7.5

 Social media gave me the opportunity
 to freely express my opinions about the
Ethiopian dam crisis

99 49.5 88 44 13 6.5

 My use of social media has increased due
to the crisis 97 48.5 86 43 13 6.5

To determine the cognitive effects of social media on Egyptian expatriates in the UAE 
regarding the Ethiopian dam crisis, this research used a 5-point Likert scale ranging 
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from 1 = strongly disagree to 5= strongly agree. Participants were asked “please state 
whether you strongly agree, agree, neutral, disagree, strongly disagree” with each 
statement.

Table 9: The cognitive effects of using social media during the Ethiopian dam crisis

Cognitive effects Strongly agree Agree  Neutral Disagree  Strongly
disagree

N % N % N % N % N %

   Social media platforms
 have certainly increased my
 information and knowledge
about the Ethiopian dam crisis.

115 57.5 40 20 30 15 10 5 5 2.5

    Social media provided me
 with various information and
 historical facts about the
 Ethiopian dam crisis and Egypt’s
.historical rights

102 51 45 22.5 40 20 6 3 7 3.5

   Social media provided many
 interpretations, analysis and
 comments from many experts
 and specialists in water issues
and international river issues

90 45 30 15 40 20 30 15 10 5

   Social media helped me to
 know the reactions of Egyptians
 and the opinions of Egyptian
citizens about the crisis

70 35 30 15 50 25 20 10 30 15

   Social media helped me have a
 the  good understanding about
Ethiopian dam crisis 107 53.5 45 22.5 33 16.5 5 2.5 10 5

    Social media have a direct
 influence in my views and
 the Ethiopian information about
dam crisis

95 47.5 30 15 45 22.5 15 7.5 25 12.5

    Social media helped me to find
 specific information I’m looking
 for about the Ethiopian dam
crisis.

85 42.5 25 12.5 55 27.5 20 10 15 7.5

Table 9 shows that most respondents (77.5%) agree and strongly agree with the 
statement “Social media platforms have certainly increased my information and 
knowledge about the Ethiopian dam crisis’. Furthermore, (76%) of the respondents 
agree and strongly agree with the statement “Social media helped me have a good 
understanding about  the Ethiopian dam crisis”. 73.5 % of the respondents strongly 
agree and agree that social media provided them with various information and historical 
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facts about the Ethiopian dam crisis and Egypt’s historical rights. Moreover, 62.5% 
assured that social media have a direct influence in their views and information about 
the Ethiopian dam crisis. While 60% indicated that they strongly agree and agree with 
the statement “Social media provided many interpretations, analysis and comments, for 
many experts and specialists in water issues and international river issues”. In addition, 
55% of the respondents agreed that social media helped them find specific information 
they were looking for, while 17.5% disagreed with the same statement. On the other 
hand, 50% of the respondents agreed that social media helped them find out the 
reactions of Egyptians and the opinions of Egyptian citizens about the Ethiopian dam 
crisis. The previous results show that there are significant cognitive effects because 
of the public’s reliance on social media, especially in certain circumstances, the most 
important of which is during crises that are related to a national issue such as the crisis  
of the Ethiopian dam, which is related to the lives of Egyptians and the future of their 
existence.

Table 10: The most important emotional effects of social media on Egyptian expatriates in the UAE 
regarding the Ethiopian dam crisis

Reasons  Strongly
agree

Agree  Neutral Disagree  Strongly
disagree

N % N % N % N % N %

I feel worried about Egypt’s watery future 24 12 85 42.5 50 25 25 12.5 16 8

I feel disinterested and indifferent about 
the fate of the Ethiopian dam crisis

20 10 82 41 45 22.5 35 17.5 18 9

 My sense of national belonging is through
 my concern, my interest, and my follow-up
 of the developments of the Ethiopian dam
    crisis

30 15 90 45 50 25 20 10 10 5

 I feel  satisfied with the government’s
 decisions regarding the Ethiopian dam

18 9 79 39.5 46 23 46 23 11 5.5

 Feeling the importance and value of the
     Nile River in the lives of Egyptians

29 14.5 88 44 45 22.5 20 10 18 9

 The feeling of the unity of all Egyptians
       towards the Ethiopian dam crisis

40 20 90 45 55 27.5 10 5 5 2.5

Table 10 shows that most respondents (65%) agree and strongly agree with the state-
ment “The feeling of the unity of all Egyptians towards the Ethiopian dam crisis”.  Fur-
thermore, 60% of the respondents agree and strongly agree with the statement “my 
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sense of national belonging is through my concern, my interest, and my follow-up with 
the developments of the Ethiopian dam crisis”. 58.5 % of the respondents strongly agree 
and agree with the statement “feeling the importance and value of the Nile River in the 
lives of Egyptians”. Additionally, 54.5% of respondents agree and strongly agree with 
the statement “I feel worried about Egypt’s watery future”. While 51% indicated that 
they strongly agree and agree with the statement “I feel disinterested and indifferent 
about the fate of the Ethiopian dam crisis.  In addition, 48.5% of the respondents agreed 
and strongly agree that with the statement “I feel satisfied with the government’s deci-
sions regarding the Ethiopian dam”. It is clear from these results that the affiliation and 
the rallying around national issues increased, especially in times of crisis. At the same 
time, there was a feeling of anxiety and fear over the fate of the Ethiopian dam and the 
future of Egypt’s water. However, it confirms the extent of interest in issues related to 
the homeland, especially during crises.

 
Table 11: The most important behavioral effects of social media on Egyptian expatriates in the UAE 

regarding the Ethiopian dam crisis

Reasons  Strongly
agree

Agree  Neutral Disagree  Strongly
disagree

N % N % N % N % N %

 I exchanged emails, SMS, and
 maps  containing historical
 information about the
Ethiopian dam crisis

26 13 90 45 40 20 30 15 14 7

 I participated in discussions
 about the crisis through news
    groups interested in the crisis

20 10 88 44 30 15 44 22 18 9

 I participated in many
  discussions with citizens from
 Ethiopia and explained Egypt’s
 historical rights to the waters of
 the Nile through evidence and
documents.

20 10 100 50 40 20 30 15 10 5

 Participation in referendums
 and opinion polls presented by
 a number of media institutions
 and public opinion poll centers
   in Egypt.

16 8 80 40 50 25 40 20 14 7

 Participation in providing
 information and historical
 maps which illustrates Egypt’s
 historical right to the waters of
  the Nile.

20 10 84 42 50 25 30 15 16 8
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To determine the behavioral effects of social media on  Egyptian expatriates in the 
UAE regarding the issue of the Ethiopian Dam, this research used a 5-point Likert scale 
ranging from 1= strongly disagree to 5= strongly agree. Participants were asked “please 
state whether you strongly agree, agree, neutral, disagree, strongly disagree” with each 
statement. Table 11 shows that most respondents ( 60% ) agree and strongly agree 
with the statement “I participated in many discussions with citizens from Ethiopia 
and explained Egypt’s historical rights to the waters of the Nile through evidence and 
documents”. Furthermore, 58% of the respondents agree and strongly agree with 
the statement “I exchanged emails, SMS, and maps containing historical information 
about the Ethiopian dam crisis”. 54 % of the respondents strongly agree and agree 
with the statement “I participated in discussions about the crisis through news groups 
interested in the crisis ”. As well, 52% of respondents agree and strongly agree with the 
statement “participation in providing information and historical maps which illustrates 
Egypt’s historical right to the waters of the Nile”. In addition, 48% of the respondents 
agreed and strongly agree that with the statement “Participation in the referendums 
and opinion polls presented by a number of media institutions and  public opinion poll 
centers in Egypt ”.

Discussions and conclusion
Reflecting on the research questions raised earlier in this study, it is now possible to 

summarize and discuss the main findings of the study.The significance of this study lies 
in the fact that it looks at the usage of social media by Egyptian expatriates in the UAE 
as a source of news and information about the Ethiopian Dam crisis. 

This study aims to bring attention to the dynamics of using social media by Egyptian 
expatriates in the UAE, as a source of news and information about the Ethiopian Dam 
crisis. These Egyptian expatriates’ citizens belong to one of the most important African 
countries which has different economic, social and political contexts. Additionally, there 
is a lack of studies conducted on the sources of information that Egyptian expatriates in 
the UAE rely on regarding national issues in Egypt. Furthermore, there is a scarcity of 
media studies conducted on African issues, despite the influence of Africa on the 
International agenda today. Therefore, this study is important in understanding and 
gaining a greater insight into this crisis. The study has attempted to describe, identify 
and investigate how Egyptian expatriates in the UAE are using social media as a source 
of news about national issues. The study’s results were based on 200 questionnaires 
completed by Egyptian expatriates working in various public and private organizations 
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in the UAE. It examined the frequency of use, reason of use, most effective social media, 
and the attitudes of Egyptian expatriates towards social media as a source of news and 
information about the Ethiopian Dam crisis. The following conclusions can be drawn 
from the findings outlined above. This study has substantiated some of the conclusions 
and speculations of a number of previous studies. For example, many of the results 
reported herein are consistent with many previous studies. It can be said that some 
interesting results emerged from this study. First, the results showed that most 
participants  are using social media more than traditional media to obtain news and 
information. Second, social media platforms came at the forefront of the sources that 
the respondents rely on to get news and information regarding the issue of the Ethiopian 
dam crisis, with more than 90% of the participants relying on social media platforms, 
followed by online newspapers, then traditional media. This result showed the decline 
use of traditional media among the Egyptian expatriates in the UAE versus social media. 
Likewise, this result could be explained in the light of the nature of the economic status 
in the UAE, which is considered one of the richest countries in the Gulf region and the 
first country in the Arab world in terms of using social network sites (Mohamed, 
2017:34). As mentioned by Sokol & Sisler (2010), speedy economic development 
prompted the rapid diffusion of information and communication technologies, which 
has resulted in the rise of a new information society in the country ( Quoted  from 
Mohamed, 2017 :34). Second, regarding the most popular social media platforms the 
Egyptian expatriates in the UAE are using during this crisis, the findings indicated that 
Facebook was ranked first then YouTube ranked second, and WhatsApp came in the 
third place. These results are logical considering the increase in the use of Facebook in 
general, especially in the Arab region, and the increase in this use after what is referred 
to as the Arab Spring revolutions. Most of the previous studies have confirmed  that 
Facebook is the most popular and top-rated SMS world-wide. Additionally, Facebook 
continues to be the biggest social networking site in terms of its worldwide reach. This 
result is in accordance with the findings of many previous studies (e.g.  Ahammad H. 
and Al Muktadir M. 2022; Al-Barghouth, 2014;Bowman, D. B., & Clark-Gordon, C. V. 
2020; Salem, F. 2017; Tal L. 2022). Third, the findings confirmed that there were many 
reasons for the participants’ choosing a specific media outlet to obtain news and 
information about the Ethiopian dam crisis, where the most important of these factors 
were respectively: “the rapid coverage of news” is the first reason for their dependence 
on social media with a percentage of 61%. This  result shows that the speed of news 
transmission is one of the most important factors that drive individuals to rely on one 
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medium outlet without another medium. This result converges with the findings of 
other studies ( e.g.  Al-Barghouth,  2014; Komodroms, 2014; Radwan, A.  2001;  Sutton 
et al., 2008) who’s studies confirmed that the speed in reporting events, the continuous 
follow-up of the event and the coverage of everything new and related to the event and 
presenting the topic in an easy and simple language, were among the most important 
reasons that prompted the respondents to rely on social media as a source of news and 
information about events and various issues. The researcher believes that these results 
are logical with the nature of the speed and the capabilities available to the members of 
the Egyptian expatriates residing in the UAE from an infrastructure that allows them 
easy access to social networks in almost.While 60% of the participants  considered that 
the second reason for their reliance on social media is the social media allows me to 
interact with others about the Ethiopian dam crisis.This is followed by “provide me 
with detailed information about the Ethiopian dam crisis with a percentage of 59%. 
Then, “provides comprehensive coverage about the Ethiopian dam crisis” ranked fourth  
with a percentage of  58.5%.  “Presenting the topic in an easy and simple language” with 
a percentage of 57.5%, and finally,“Presenting various views of experts I trust” with a 
percentage of 56%. Fourth, the findings confirmed that the respondents’ dependency 
on social media to obtain news and information about the Ethiopian dam crisis was high 
(68.5%). This result is in the line with many previous studies (e.g. Anspach, N. M.  2016; 
Chen, Y., Conroy, N. J., and Rubin, V. L. 2015; Gottfried, J., & Shearer, E. 2016; Lee, J. & Choi, 
Y. 2018; Li, Y. Yang, S., Zhang, S., & Zhang, W. 2019; Stewart, M. C. and Wilson, B. G. 2016) 
Fifth, regarding the contribution of social media in providing the participants  with 
news and information about the Ethiopian dam crisis, the results confirmed that 77% of 
respondents indicated that social media has contributed in providing them with news 
and information about the crisis. Six, the results revealed  that 60% of the participants  
trust social media platforms’ handling of information related to the Ethiopian dam 
crisis. This can be explained in the light of the fact that trust in the media leads to 
increased dependence on it. As mentioned by Kiousis, (2011), and Jackob, (2010), 
during crises, people’s trust in the media becomes fundamental to their dependency on 
the media and the effects that come out of that trust, which makes both the media and 
trust to be correlated . This expose means that the further a person starts to rely on 
certain media for news and information, the further they will have better levels of trust, 
though trust is very significant during disasters times (Kasirye, 2021). Likewise, the 
researcher believes that the reference to this trust is due to the absence of trust 
historically enjoyed by traditional media among the Arab public in general, especially 
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national and party newspapers in Egypt, in contrast to social media that allow a high 
degree of freedom of expression and the presentation of divergent views. Seven, with 
regards to the forms of interaction of the participants with others through the social 
media to obtain news and information about the Ethiopian dam crisis, the results 
showed that the highest percentage was “participation and open comments with the 
public through social networks” of the most important methods that were used to 
obtain information, followed by “written conversation.” By chatting and comments”. 
Eight, many cognitive, emotional and behavioral effects were achieved as a result of the 
participants’ reliance on social media during the Ethiopian dam crisis. Regarding the 
cognitive effects, the results indicated that social media platforms have certainly 
increased the participants’ information and knowledge about the Ethiopian dam crisis. 
Likewise, the results confirmed that social media helped the participants establish a 
good understanding of  the Ethiopian dam crisis. It is clear from the above results the 
importance and extent of expatriates’ dependence on social media to obtain news and 
information related to national issues, taking in consideration the expatriates’  pursuit.  
and need, especially outside their homeland. In terms of the emotional effects, the 
results assured that social media has certainly increased the feeling of unity, of all the 
Egyptian expatriates in the UAE, towards the Ethiopian dam crisis. Furthermore, social 
media has led to the sense of national belonging through participants’ concern, interest, 
and their follow-up with the developments of the Ethiopian dam crisis. Regarding the 
behavioral effects, the results confirmed that social media has led the Egyptian 
expatriates to participate in several discussions with citizens from Ethiopia, these 
discussions include explaining Egypt’s historical rights to the waters of the Nile, through 
evidence and documents. Furthermore,  social media has encouraged the participants 
to exchange emails, SMS, and maps containing historical information about the Ethiopian 
dam crisis. 
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